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Top 5 most effective demand generation tactics
Percentage of organizations indicating “very effective” for each tactic.

1. Website design, management and optimization — 31%

Top 3 tactics for creating engaging content

Percentage of organizations indicating “very effective” for each tactic.

1. Using a multichannel messaging strategy — 46%

The average percentage of B2B inquiries
that are qualified and ready for Sales

The percentage of B2B organizations
that verify a valid business lead for
leads before they are passed to Sales

The average percentage of B2B
leads that will buy

‘ ‘ Target the right customers through ways they like to seek information.
Create value propositions that differentiate and resonate.

‘ ‘ Multichannel B2B marketing with an integrated campaign. When tactics
have been done individually the ROI has been significantly lower.
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